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Customer List

Male Office Worker 350,000

1-3 2 Male as Office Worker
E
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‘ ‘ c3 Office Worker
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Office Worker

Office Worker
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Marriad
Otfice Worker
Urban
350,000

KMotivator

Low
Medium

High

Afiorsaies Sarvice (SMOT)
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Aftersales Service | Persona Statistics

: 50,000 Baht e 1C s L 50,000 Bah

Total Iny nent Cost : 300,000 Baht
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SESSION

AGENDA

TOPICS

SESSION 1

SESSION 2

SESSION 3

SESSION 4

Introduction to Marketing

¢ Marketing Concept

¢ Marketing Environment
Understand Customer

e Customer Segmentation

¢ Factor influencing decision making

Roadster Simulation - Round 1
Interrogation of Traditional and Digital
Marketing

¢ 7Ps Marketing

e Moment of Truth

Roadster Simulation - Round 2
Value of Marketing

e Value Proposition

e Business Model Canvas

Roadster Simulation - Round 3
Communicate the Value

¢ Image of Marketing

* Risk Response Strategies
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