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Developed by Ingenious Simulation Co.Ltd.

HOUSEHOLD 1

Equipment P

Target Audience: Staff, Supervisor, Manager
Class Room Size: 25-30 participants
Training Program

1 day
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Contact us for a demo !

Sotas Jaroenchaiyapongs
+668 1919 4473

Sotas.J@ingenious-simulation.com

info@ingenious-simulation.com



